
Social Media Marketing & Branding
in the hospitality industry

Start with what you do really well: 

Creating unique experiences for visitors. Build bite-sized stories 
around those experiences and share them on social media, always 
keeping your brand top of mind and creating customer love.

BUY
NOW!

Do find your 
brand voice.

Do build 
a strategy 
that follows 
how you want 
your brand to be 
perceived online.

Do create 
unique 
content 
that your 
audience will 
want to share.

Do determine a 
process for creating 
happy people 
through 
customer 
service.

Do engage 
your community 
frequently and be 
a friendly social 
citizen.

Don’t jump in 
before you know 
the “house rules” 
of the social 
mediums.

Don’t make it 
difficult for people 

to find you on 
social media.

Don’t 
create boring or 
unuseful content 
for your audience.

Don’t jump into 
everything at once 
before listening.

Don’t spam 
your social 
sites.
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#1 
Stick to your brand voice in every 
single post. Determine if it should be 
playful, professional, funny, serious, 
ect.

#2 
Double check all posts and links 
before publishing. Have someone 
proof read or use a translation tool 
to read it for you outloud. Once 
published, check again to ensure it 
posted correctly.

#3 
Change passwords every few months 
at the minimum and revoke any app 
access. Link them back up by logging 
in again with changed passwords.

#4 
Never have too many cooks in the 
kitchen. Feed all content ideas to one 
individual who distributes out the 
content with a unified tone.

Post a real-time photo of your property:
Photos garner high engagement; they give people the opportunity to feel a connection as if they are right there on 
your property. Ideas: holiday decorations in your lobby, waves crashing outside a hotel suite, a sunset from your 
rooftop deck. Pairing with creative copy will entice your customers to engage.      

Post about what’s happening in your city:
People visiting will not only want to know what’s happening on-site, but what exciting events are happening outside 
the hotel. Ideas: A local art show, music festival, or sporting event. Tip: Great sources to find local events efficiently 
is by searching your Visitor’s Center or Convention and Visitor’s Bureau social media pages. 

Share the small details - they count:
Because you live and breathe your hotel property, sometimes it’s easy to forget how incredible the little things are 
to visitors. Idea: Does your hotel leave delicious chocolates on the bed that people crave? Get people craving 
across social media!

Share customer testimonials: 
Post a positive quote to show the love surrounding your brand. Tip: By using free or almost free editing tools, you 
can turn a quote into an image, thus ranking higher in social media algorithms.

Relationship-based, social media marketing for the hospitality industry,
including hotels & boutique hotels, tourism & travel, dining, entertainment, and music.
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